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Jenis Kelamin Responden

VAR00001
Frequency Percent Valid Percent Cumulative
Percent
Pria 19 40.4 40.4 40.4
Valid  Wanita 28 59.6 59.6 100.0
Total 47 100.0 100.0
Usia Responden
VAR00001
Frequency Percent Valid Percent Cumulative
Percent
>40 7 14.9 14.9 14.9
17-30 21 447 447 59.6
Valid
30-40 19 404 40.4 100.0

Total 47 100.0 100.0




Correlations Kualitas Pelayanan Informasi

Correlations

Butir 1 Butir 2 Butir 3 Butir 4 Butir 5 Butir 6 Butir 7 Butir 8 Butir 9 Butir 10 Butir 11
Pearson " . .
1 468 227 .098 .053 275 .162 445 127 312 149
Correlation
Butir 1 Sig. (2-
.001 125 .513 724 .061 .276 .002 .397 .033 317
tailed)
N 47 47 47 47 47 47 47 47 47 47 47
Pearson o " . . .
468 1 .296 194 .280 .316 .291 410 112 .196 192
Correlation
Butir 2 Sig. (2-
.001 .043 191 .056 .030 .047 .004 454 .186 .195
tailed)
N 47 47 47 47 47 47 47 47 47 47 47
Pearson . . . o -
227 .296 1 .034 .366 .526 426 .078 .610 .254 .015
Correlation
Butir 3 Sig. (2-
125 .043 .821 .011 .000 .003 .603 .000 .084 .921
tailed)
N 47 47 47 47 47 47 47 47 47 47 47
Pearson . . h
.098 194 .034 1 .336 .257 A71 322 212 225 .338
Correlation
Butir 4 Sig. (2-
513 191 .821 .021 .081 .252 .027 152 129 .020
tailed)
N 47 47 47 47 47 47 47 47 47 47 47
Pearson ' . . o . -
.053 .280 .366 .336 1 .504 407 .300 458 272 .210
Correlation
Butir 5
Sig. (2-
724 .056 .01 .021 .000 .005 .041 .001 .064 .156

tailed)
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Sig. (2-

tailed)
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**. Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).

Reliability Statistics

Cronbach's Alpha

N of ltems

.828

11




Correlations Loyalitas

Correlations

Butir 1 Butir 2 Butir 3 Butir 4 Butir 5 total
Pearson Correlation 1 321 247 376" 280 636
Butir 1 Sig. (2-tailed) 028 .094 .009 .056 .000
N 47 47 47 47 47 47
Pearson Correlation 321 1 367 263 147 597"
Butir2  Sig. (2-tailed) 028 011 074 324 .000
N 47 47 47 47 47 47
Pearson Correlation 247 367 1 534" 592" 807"
Butir 3 Sig. (2-tailed) .094 011 .000 .000 .000
N 47 47 47 47 47 47
Pearson Correlation 376" 263 534" 1 394" 723"
Butir4  Sig. (2-tailed) .009 074 .000 .006 .000
N 47 47 47 47 47 47
Pearson Correlation 280 147 592" 394" 1 703"
Butir 5  Sig. (2-tailed) .056 324 .000 .006 .000
N 47 47 47 47 47 47
Pearson Correlation 636" 597" 807" 723" 703" 1
Total  Sig. (2-tailed) .000 .000 .000 .000 .000
N 47 47 47 47 47 47

*. Correlation is significant at the 0.05 level (2-tailed).
**. Correlation is significant at the 0.01 level (2-tailed).




Reliability Statistics

Cronbach's Alpha

N of ltems

731

Tabel Induk Kualitas Pelayanan Informasi

I;:S"pon den Ki(le;ﬁin Usia Kualitas Pelayanan Informasi

Pl P2 P3 P4 P5 P6 P7 P8 P9 P10 P11 Tota
| Wanita | 17-30 3 4 5 4 4 5 5 5 5 4 4 48
2 Wanita | 17-30 3 4 5 4 5 5 5 4 4 4 4 47
3 Wanita | 17-30 4 4 5 4 5 4 5 4 4 4 4 47
4 Wanita | 17-30 4 4 5 4 5 4 5 5 5 4 4 49
5 Wanita | 30-40 4 5 5 4 5 5 5 5 5 4 4 51
6 Pria >40 5 4 4 4 5 5 5 5 5 5 4 51
7 Wanita | 30-40 5 5 4 5 5 5 4 5 4 5 5 52
8 Wanita | 17-30 3 3 4 5 4 4 4 4 4 4 4 43
9 Pria 17-30 3 3 2 4 4 3 3 4 3 3 4 36
10 Wanita | 17-30 2 3 3 4 4 3 3 4 3 4 4 37
11 Wanita | 17-30 3 3 2 4 4 4 4 4 3 3 3 37
12 Wanita | 30-40 3 4 3 5 4 4 4 4 2 4 4 41
13 Pria 30-40 4 5 2 4 3 3 3 4 2 3 4 37
14 Pria 30-40 5 4 4 3 3 4 3 4 3 4 4 41
15 Wanita | 30-40 5 5 5 3 3 4 4 4 3 3 3 42
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46 Pria 17-30 4 4 4 4 4 47
47 Wanita | 17-30 4 4 4 4 4 45
Total 1994
Tabel Induk Loyalitas
No. Jenis . Loyalitas
.| Usia
Responden | Kelamin Pelanggan
Pl P2 P3 P4 P5 Total
| Wanita 17-30 2 4 4 4 3 17
2 Wanita 17-30 5 3 4 5 5 22
3 Wanita 17-30 4 2 3 2 4 15
4 Wanita 17-30 4 4 5 5 5 23
5 Wanita | 30-40 5 5 5 5 5 25
6 Pria >4() 5 5 5 4 5 24
7 Wanita | 30-40 4 5 5 4 5 23
8 Wanita 17-30 4 4 4 3 3 18
9 Pria 17-30 5 4 3 5 4 21
10 Wanita 17-30 4 5 3 4 3 19
11 Wanita 17-30 3 3 2 3 3 14
12 Wanita | 30-40 5 3 4 4 4 20
13 Pria 30-40 5 4 3 5 4 21
14 Pria 30-40 4 3 4 4 3 18
15 Wanita | 30-40 3 4 3 5 3 18
16 Pria >4() 3 3 4 4 4 18
17 Wanita >40 2 3 2 3 3 13
18 Wanita 17-30 3 3 2 3 4 15
19 Pria 17-30 3 2 5 5 5 20




20 Pria 17-30 4 3 3 3 3 16
21 Pria 30-40 4 4 3 4 3 18
22 Pria 30-40 4 4 4 3 5 20
23 Wanita | 30-40 4 4 5 5 5 23
24 Wanita >40 4 4 4 3 3 18
25 Wanita 17-30 3 3 3 3 3 15
26 Pria 17-30 4 3 3 4 4 18
27 Pria 30-40 2 5 4 4 3 18
28 Pria 30-40 3 3 4 4 4 18
29 Wanita | 30-40 2 3 4 4 5 18
30 Wanita | 30-40 4 5 5 4 5 23
31 Wanita 17-30 4 4 3 4 3 18
32 Wanita 17-30 5 5 5 5 5 25
33 Pria 17-30 3 4 5 4 5 21
34 Pria >40 3 4 5 4 4 20
35 Pria 30-40 3 3 % 3 3 14
36 Pria 30-40 4 4 5 4 4 21
37 Wanita | 30-40 5 4 5 5 4 23
38 Wanita >4() 5 4 4 5 5 23
39 Wanita 17-30 4 4 4 4 5 21
40 Wanita | 30-40 4 3 3 4 5 19
41 Wanita | 30-40 3 3 3 4 3 16
42 Wanita 17-30 3 4 5 4 5 21
43 Pria >40 4 4 3 4 3 18
44 Wanita 17-30 3 3 2 3 4 15
45 Pria 30-40 3 2 5 5 5 20
46 Pria 17-30 4 5 4 4 5 22
47 Wanita 17-30 3 4 3 3 5 18

Total 904




Hasil Test Kualitas Pelayanan Informasi (n): 10

No No Item Pernyataan )
Responden 1 2 3 4 5 6 7 8 9 10 11 K
1 4 | 4 | 4| 43 344444 ax

2 3 4 4 3 3 3 3 3 3 4 3 36

3 3 4 4 3 4 4 4 2 4 3 4 38

4 3 3 4 4 5 4 3 3 4 4 3 41

5 4 5 5 3 5 5 5 5 5 5 5 53

6 4 3 5 4 4 5 3 4 4 4 4 46

7 3 4 3 3 3 4 4 4 4 4 4 40

8 3 4 4 3 4 3 4 4 4 4 4 41

9 3 4 3 4 3 3 3 3 3 3 3 32

10 3 3 3 3 3 4 4 4 3 4 4 38
TOTAL 406




Hasil Retest Kualitas Pelayanan Informasi (n): 10

No No Item Pernyataan )
Responden 1 2 3 4 5 6 7 8 9 10 11 K
1 4 3 3 3 4 3 3 4 3 3 5 38

2 2 3 4 3 3 4 2 3 4 3 4 35

3 4 3 4 4 3 3 4 3 3 3 3 37

4 3 3 3 3 4 4 5 5 3 3 4 40

5 4 5 5 5 4 5 4 4 5 5 5 51

6 5 5 4 4 4 3 5 3 4 4 4 45

7 5 3 3 4 3 3 5 3 4 3 3 39

8 5 3 3 3 3 3 3 4 3 3 4 37

9 2 3 3 3 2 4 3 3 3 3 3 32

10 3 2 3 3 4 3 4 3 4 3 4 36
TOTAL 390




Hasil Kualitas Pelayanan Informasi n: (10)

R X X, X2 X, XX;
1 41 38 1681 1444 1558
2 36 35 1296 1225 1260
3 38 37 1444 1369 1406
4 41 40 1681 1600 1640
5 53 51 2809 2601 2703
6 46 45 2116 2025 2070
7 40 39 1600 1521 1560
8 41 37 1681 1369 1517
9 32 32 1024 1024 1024
10 38 36 1444 1296 1368
Y X, = Y X, 2= Y XX, =
X = 406 390 X2 =16.776 15.474 16.106
XY= | X1)=
164.836 | 152.100




Hasil Test Loyalitas Pelanggan n: (10)

No No Item Pernyataan )
Responden 2 3 4 K
1 3 3 3 15

2 3 3 4 16

3 4 4 3 17

4 4 4 4 19

5 3 2 3 13

6 3 3 3 14

7 3 3 3 15

] 4 4 4 18

9 3 2 2 12

10 3 4 3 16
TOTAL 155




Hasil Retest Loyalitas Pelanggan n: (10)

No No Item Pernyataan )
Responden 1 2 3 4 5 K
1 3 3 3 3 3 15

2 4 3 3 4 3 17

3 3 3 4 3 3 16

4 3 3 3 3 3 15

5 2 2 3 2 3 12

6 3 3 2 3 3 14

7 3 3 3 3 3 15

8 3 3 3 4 3 16

9 2 3 2 2 3 12

10 3 4 3 4 3 17
TOTAL 149




Hasil Loyalitas Pelanggan n: (10)

R Y Y, Y? Y42 YY:
1 15 15 225 225 225
2 16 17 256 289 272
3 17 16 289 256 272
4 19 15 361 225 285
5 13 12 169 144 156
6 14 14 196 196 196
7 15 15 225 225 225
8 18 16 324 256 288
9 12 12 144 144 144
10 16 17 256 289 272
Y=
>Y =155 149 2Y?=2.445 | Y Y,12=2.249 | Y YY,=2.335
QYy= | QY=
24.025 22.201




Correlations

X Y
Pearson Correlation 1 355
X Sig. (2-tailed) .014
N 47 47
Pearson Correlation 355 1
Y Sig. (2-tailed) 014
N 47 47
*. Correlation is significant at the 0.05 level (2-
tailed).
Model Summary
Model R R Square Adjusted R Std. Error of the
Square Estimate
1 .355° 126 107 2.864

a. Predictors: (Constant), X

Coefficients®

Model Unstandardized Coefficients Standardized T Sig.
Coefficients
Std. Error Beta
(Constant) 9.854 3.701 2.662 .011
1 X .221 .087 .355 2.551 .014

a. Dependent Variable: Y




